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Using Social Media for Neighborhood 
Community Building

Getting StartedGetting Started
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Why is it important for your 
b lorganization to be online?

• How do people find their neighborhood orHow do people find their neighborhood or 
community groups?
– Word of mouth– Word‐of‐mouth

– Contacting the City’s Department of 
Neighborhoods or checking seattle govNeighborhoods or checking seattle.gov

– Using an online search engine
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Being online helps people get involvedBeing online helps people get involved

Using a social networking tool to create a web Us g a soc a et o g too to c eate a eb
presence helps your organization:

• Exchange important information with your g p y
audience.

• Gain legitimacy.
• Learn more about the people in your group.
• Create an online community.
• Be searchable online!  People can find and 
contact you to get more information or join.  
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What is Web 2.0?What is Web 2.0?

• Web 2.0 = Social MediaWeb 2.0   Social Media

– Social media usually refers to the use of online, 
low‐cost or free social networking toolslow cost or free social networking tools.  

– User‐generated content is a common feature 
of online social networking toolsof online social networking tools.  

– Someone using social media is interacting with 
other people onlineother people online.  
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What Tools are Being Used?What Tools are Being Used?

• TwitterTwitter
• Facebook
• Blogs• Blogs
• Podcasts
Wiki• Wikis

• Email Lists
• Group project management tools
• YouTube



What do we mean when we talk 
about Neighborhood Web 2.0? 

• Neighborhood Web 2 0 or “CommunitiesNeighborhood Web 2.0, or  Communities 
Online,” harnesses the power of social 
networking for neighborhood groupsnetworking for neighborhood groups.

• The Seattle Communities Online Project helps 
neighborhood and community groups useneighborhood and community groups use 
online tools more effectively.  The online 
communities mirror the geographiccommunities mirror the geographic 
communities.  
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Examples of neighborhood groups
lonline

Website: A web page or 
collection of pages sharing a 
domain name.  

Here is an example of a 
neighborhood group using a 
traditional website to post p
information about events 
and related activities.
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Examples of neighborhood groups
lonline

Blog: A blog could be anBlog: A blog could be an 
online journal written by one 
person, a news website with 
frequently updated posts, or 
an organizational blog where 
timely information is posted.  

Commenting is a way forCommenting is a way for 
readers to interact with the 
blogger and each other.  

N l hNew posts are always at the 
top of the page!

8



Examples of neighborhood groups
lonline

Wiki: A wiki is a site where all 
the content is provided by 
the wiki community.the wiki community.  
Members can edit and upload 
content relevant to the 
theme or purpose of the wiki.  
Wiki l ft dWikis are also often used as 
collaborative websites for 
people working on a project 
or issue together. g
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Examples of neighborhood groups
lonline

Facebook Page: A group or 
fan page allows Facebook
users to join your group.  
Th i tThen you can communicate 
with them by Facebook
messaging or inviting them 
to events.

Eastlake Community Council  
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Examples of neighborhood groups
lonline

Twitter:  Twitter is a way 
to send short messages 
(140 characters or less), 
called “tweets” to 
followers.  Most 
neighborhood twitterneighborhood twitter 
accounts are linked to a 
neighborhood blog.
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Choosing an online toolChoosing an online tool

• Consider what you want to accomplish byConsider what you want to accomplish by 
using a new web tool.  Here are a few 
examples of goals for your organization:examples of goals for your organization:
1. Build community

2 Host online conversations2. Host online conversations

3. Gather neighborhood opinions

4 Promote an e ent4. Promote an event
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Ready to get started?Ready to get started?

• In the next workshop you’ll learn howIn the next workshop, you ll learn how 
to:

1. Decide which tool to use,

2. Set up a simple website or blog using a free online p p g g
tool,

3. Post photos and text on your new site, andp y ,

4. Share information with established sites via email or 
commenting.commenting.
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